Research on the path and strategy of Internet celebrity economy to help Internet café gods get rich

Introduction
This literature review investigates the transformation of individuals, specifically a “net café god,” into an online celebrity through the mechanisms of the influencer economy, focusing on the example of Ah Mao. (Li Y.2020)Ah Mao’s journey from a struggling young worker in his teens to a successful live-streamer and business owner exemplifies how the influencer economy offers unique opportunities to marginalized groups.The purpose of this review is to understand how influencer platforms such as Douyin (TikTok) and Kuaishou create new avenues for individuals who are otherwise disadvantaged to alter their lives. By focusing on Ah Mao’s specific case, (Geng R ,Wang S ,Chen X.2020)this study aims to highlight the intersection between personal struggle, social media platforms, audience engagement, and economic transformation.The structure of the review will first outline the general principles of the influencer economy, followed by a detailed analysis of Ah Mao’s personal history, his entry into the live-streaming world, and his eventual success. (Lili Z ,Ja S K ,Hee J L.2019)Through this, we will draw conclusions about the relationship between the individual and the influencer economy, emphasizing common and unique factors that lead to success. The review will also reflect on the broader implications of this phenomenon for marginalized groups.

Exclusion criteria for this review include anecdotal accounts, non-peer-reviewed sources, and literature in languages other than Chinese or English, as these may lack the depth of academic rigor needed to assess the phenomenon accurately. The review will be based on primary sources,(SoGal LA.2018) including interviews with influencers, quantitative data from platforms, and relevant academic articles.

Main Section
The concept of the “influencer economy” refers to the economic system built around content creators who leverage social media platforms for financial success. The primary mechanisms for generating income include advertisement revenue, sponsorships, fan donations, and product endorsements. (李 牧汀. 2017) In the case of live-streaming platforms like Douyin, Kuaishou, and Twitch, influencers can build large audiences through both real-time interaction and viral content, which facilitates their financial gains.
Platforms such as Douyin have changed the way people consume content,(Jiawei P.2021) moving from traditional media consumption to interactive, personalized, and real-time content delivery. (Wanshan H,.2022) Influencers, particularly in niche areas like gaming, music, and lifestyle vlogs, attract followers by offering content that resonates with their audience’s desires, such as entertainment, escapism, or social interaction.Ah Mao’s case exemplifies how a formerly “invisible” individual in the traditional job market can capitalize on these opportunities. Before his entry into the influencer economy, Ah Mao lived in obscurity, working low-paying jobs without any significant support system,(Tianhao X.2022) a situation that many marginalized groups find themselves in. His early life was characterized by struggle and uncertainty, living day-to-day with limited resources and no clear career trajectory. However, when Ah Mao discovered live-streaming, he saw a path forward that leveraged his gaming skills and relatable persona.


Ah Mao’s success as an influencer is rooted in both timing and audience appeal. One of the key characteristics of his success is that he entered the live-streaming scene at a time when the market was still emerging. By becoming a live-streamer in the early days of platforms like Kuaishou, Ah Mao gained the first-mover advantage . (Xiaoge D ,Lihong D ,Teng Z.2022)The early adopters of these platforms often benefit from reduced competition and the ability to build loyal fan bases from scratch.A significant aspect of Ah Mao’s appeal to viewers was his relatability. As a young man who had lived a difficult and uncertain life, his followers were drawn to his “underdog” persona. His struggles, depicted through both his content and his interactions with fans, created an emotional connection with the audience. This emotional bond is critical in the influencer economy, where fans are not just passive viewers but active participants in the influencer’s success (Jikun L.2022). The “poverty to success” narrative in Ah Mao’s content resonated with many viewers who saw themselves in his shoes, and as a result, they supported him by sending virtual gifts, subscribing to his channel, and sharing his content.The financial success of influencers like Ah Mao is largely driven by fan engagement and the gift economy that dominates platforms like Douyin and Kuaishou.  (Xin L ,Kexin Z.2022)Fans interact with their favorite influencers through gifts, donations, and purchases, creating a direct financial link between content creators and their audience. Ah Mao’s success was largely due to his ability to connect with his followers, maintain their interest through consistent content, and cultivate a loyal fan base.


In Ah Mao’s case, the “gift economy” allowed him to generate revenue through direct fan donations during live-streaming sessions. However, Ah Mao also benefited from sponsorships and partnerships with commercial brands. His growing popularity caught the attention of major players in the entertainment and food industries, culminating in his partnership with a major donor, the “boss brother” (榜一大哥), who not only contributed financially but also helped Ah Mao open a restaurant. This partnership highlights the intersection of influencer culture and entrepreneurial opportunities.One of the most significant findings from Ah Mao’s case is the intersection of social media platforms and economic mobility. Social media platforms offer a democratized space for economic success. Traditional industries often require a large initial investment, educational background, or networks that marginalized individuals may not have. In contrast, platforms like Douyin have provided opportunities for individuals without these advantages to create their own careers.The process of personal branding—in which Ah Mao has excelled—allows individuals to present a curated, marketable image of themselves that attracts both followers and advertisers . (Ovidiu O,.2024)Ah Mao’s ability to adapt his persona and cater to the needs of his audience through humor, gaming content, and relatable struggles was key to his success. This process of self-presentation is a crucial element for influencers in building a profitable career, but it also highlights the importance of social media literacy and the ability to market oneself effectively in an online world.While Ah Mao’s story is compelling, it also illustrates patterns that are common among other successful influencers. Many influencers, especially those from marginalized backgrounds, leverage their personal stories and struggles to build a unique and engaging persona. However, Ah Mao’s unique appeal lies in his early entry into the market and his ability to turn perceived weakness (his impoverished background) into a form of strength.

In comparison to other influencers, Ah Mao stands out for his ability to stay authentic while leveraging his past struggles for content creation. His authenticity resonates with viewers who appreciate content creators that are perceived as “real” and “genuine”.(Zhao J ,Li Q.2024) However, Ah Mao’s reliance on his early involvement and the niche appeal of gaming content may limit his broader relevance compared to influencers who can diversify their content offerings..

Conclusion
[bookmark: _GoBack]Ah Mao’s journey from a net café god to a successful entrepreneur through the influencer economy underscores the transformative potential of digital platforms in providing economic opportunities for marginalized individuals. Through his case, we can see the significance of timing, audience engagement, (Ren Z ,Du W ,Zhao Z.2024)and brand building in the influencer economy.The current literature on influencer economies largely focuses on the business models and platform mechanics but lacks detailed exploration of individual success stories, especially those of marginalized individuals like Ah Mao. This gap in the literature is significant because it highlights the potential of social media platforms to provide new pathways to success for individuals without traditional resources.(Lai X.2024)Future research could delve deeper into the long-term sustainability of these career paths and the psychological effects of maintaining an influencer persona. Additionally, examining how social media platforms can be leveraged for social mobility by other underrepresented groups could expand our understanding of the relationship between digital media and economic opportunity.

Reference
1. Li Y .Research on the Pricing Model about Online Celebrity Economy[J].Applied Mathematics and Nonlinear Sciences,2020,0(0):519-530.

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEzzAsMPVElrnxiuzM2g7QslG8LC0eQUu6zAXBTXb4wYK25Mv1ZfPzzsh8xIx11ZOWIg3DSZpN6D9busrzNmJA1ELalilxBJUAU8yT_LFa3hW2qzyYdSPIaqJS1ToojTzce3MvVJxtAO1ARUP4KAJYDFPuhJNoUp3WdWIFsXJDY4I02hFFYiDz8ejwDG5RtytUGG6UtfEfBOOdc5aKIvONeA&uniplatform=NZKPT&language=CHS

2. Geng R ,Wang S ,Chen X , et al.Content marketing in e-commerce platforms in the internet celebrity economy[J].Industrial Management & Data Systems,2020,120(3):464-485.

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEzzAsMPVElrnxiuzM2g7QslG8LC0eQUu6zAXBTXb4wYK3qWUlURslDyCouK044WwsKlMbphjxv6J4-EnN1_gLlI49bo9sCt1DiJzlWkoYCFgkrd9EJE2rhW0fsZGpTqsvhiW3200ibTJtqsGw3c0pLB4GdBLDMk0G0VnO2GgsyJsLQSizqZQzCzMhnMmx6xyM91w0Ht0oS0UDU8-F9Q-MCk&uniplatform=NZKPT&language=CHS

3. Lili Z ,Ja S K ,Hee J L .A Study on the Development Formation Process and the Popularities Factors of Internet Celebrities in China[J].THE JOURNAL OF ASIAN STUDIES,2019,22(4):301-321.

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwuu7QOOOjYKfv6jCqxc4feKBJv7TScBoiKWBC6hkHvN_JpIPg46tcx3rex8jhvlCz4gDPSPf1OrTH0HYZO0NnF3MWifMI71NZ5Xv6FfR37ZtmnqtVCCHttzuu4IC5D298yVUzgYIfrBUNzk8g7zBGhEmQEDsYYdsDFy2NFJ0gxzmaI-R57BRbj5XWDTmn7H_GZSefUKKpbdFv_COT52oLL&uniplatform=NZKPT&language=CHS

4. SoGal LA Influencer Summit 2018, The Next Century Oriented Internet Celebrity Economy Forum[J].M2 Presswire,2018,

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwuu7QOOOjYKfv6jCqxc4feKBJv7TScBohLPmAZ4jiEU6dsT8leh5yW9xBx59MpIpzTVsLG1GW9G5OpCVcGBpGvzvJ_gI6Hh-IWGByiPTH8FqrQrRsCCiT2mc6TAiG4rc40iSn1IemYMyO_Y3LCbjj1Rbvv1R9cjnus0bL4HXwqEjQNQ7Xlgt1kfccEAstSwoDbhmaZSBwOJJeBrYifr_ag&uniplatform=NZKPT&language=CHS

5. 李 牧汀.Study on Main Consumption Items and Corresponding Influencing Factors of College Students in the Internet Celebrity Economy[J].Statistics and Application,2017,06(05):533-538.

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwuu7QOOOjYKfv6jCqxc4feKBJv7TScBoiKWBC6hkHvN73DwitY1ankU9LGgUc7ed-6ggbqaBBkNfBQ3xujsCDUTZ9wYtd4-QOFnpwB4aR_nZ2D1yanTGyZXJq3aTfXJkEhy7rMrxQiq_CvMMWEjRueoC5cWsLSlsdjHvEei1o9jgfYllGhnEPZxZcslZudoO2ujHZ33wdxSA==&uniplatform=NZKPT&language=CHS

6. Jiawei P .E-Commerce Business Model Innovation Under the Background of Internet Celebrity Economy[C]//[出版者不详],2021:

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwvLsB-jGdcABdwyAKM3TOgatHjAEKS1c45QD9yb9oaRzm_D3wTvJUkbfeC4H-2IBSDkw1H2mClojua6YwZqPJ5Gj6VDdHHSlv3zGryQNexBn7EKVhNGbpUPqe3f2JUTR2EWZ0fcEO3JGtfxIJ9vcVj_j6UFMpZ89KijW6xAPXuhiTKbM3j2mjOb2dUMzVMES4Vv6xEoW2sTvAmAo4a9SYV&uniplatform=NZKPT&language=CHS

7. Wanshan H .Current Situation Analysis and Development Thinking of “Internet Celebrity Economy”[C]//[出版者不详],2022:

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwvLsB-jGdcABdwyAKM3TOgatHjAEKS1c45QD9yb9oaR_yikw-ubArkPWvvxfRokBcVkY0liYI6oAx2SnYVfyfwlSXJU_eZ_bZRKrU24GXroeazAG9Ms0mfIhniq2BgdFyjRYOF17InzPVsj62Da3_Y1oKY_NI4HTFoUsUY3I6EcFNAOtYwtMHfS4643VYXNCdhiURwjGaBErcGxePzwL8P&uniplatform=NZKPT&language=CHS

8. Tianhao X .Internet Celebrity Economy in the Era of Big Data[C]//[出版者不详],2022:

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwvLsB-jGdcABdwyAKM3TOgatHjAEKS1c45QD9yb9oaRx79lcWIrMBLQaI_uBMeF16y-JAIZqW2hzEu0IyvNMLNxi_R5gwPqHsFb7V71jRuNjytmzwzxSwv9qmnRuC9Bv0n1yGIyqLGYr5XmJ0Q9MPZpSD-lU2pMxaeCb5vjg_I3I23mMVvCEDz2FcgaEdb0ef1yQyNdrNWotandpVQoP2d&uniplatform=NZKPT&language=CHS

9. Xiaoge D ,Lihong D ,Teng Z .An Analysis of Internet Celebrity Economy Development Status in the Self-media Era[C]//[出版者不详],2022:

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwyVdA8Sipky_fP227Tz3nK1nHJmAovHwKqh2GYR35mBDdkOUu3qhAcJJHrzKPAd6lcUZ-563TPQT2QEi8xEYU0Gj7cjnq5kXRTZoQ8Y8LxWYJlDvLA_JPgqSXYpz9tObzVPNdm3plIq6-p5Pu6c6DXU7QFOeEpFQsWnT9D1HhWce7hb5W2DQB8Sc40B0MQ9Adt7AHDhqR7Cqcrnw1tPINT&uniplatform=NZKPT&language=CHS

10. Jikun L .Research on the Relationship between Internet Celebrities and Internet Celebrity Economy[C]//[出版者不详],2022:

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwyVdA8Sipky_fP227Tz3nK1nHJmAovHwKqh2GYR35mBIekO7q5hwsFHMnUMOqc63gMSi5FHWOZFEoZYPkgB-AU_pN3U2ko3LPBcDkrVQ78gZv9Dsmv8DEP7rOp1Pe6pBG_1ssdAIewC11XX3NHM2OMC1nvXGPd4f1n_OlOHXJG5Ng990IHCc0T92JEI6om3uHXKRzbd0S7mzxSWNXj1KSJ&uniplatform=NZKPT&language=CHS

11. Xin L ,Kexin Z .Web Celebrity Economy under the Background of E-commerce Live Streaming with Goods Marketing Model:Take Tiktok as an example[C]//[出版者不详],2022:

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEwyVdA8Sipky_fP227Tz3nK1nHJmAovHwKqh2GYR35mBFIyugvG5Hk6LE_tdfxlMCMft003WAZ4tQAa1VKeASIV4DRKI98eH85R4OSLjvUjpRmYYFPYXQpdXsZXUkQQoSZQ29p_ef_pTNGa9GDIrVv5odEAY69hSd93q5yeQZhoaGzRhdkftlEZ4vMaPMoeEYC0je7WuEfXCuESwpbGULKi&uniplatform=NZKPT&language=CHS

12. Ovidiu O .Book review: Re-Constructing the global network economy: Building pathways to resilience in local economies, Andrew Taylor and Adam Bronstone, Routledge[J].Journal of Ethics in Entrepreneurship and Technology,2024,4(2):174-177.

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEyABK8-qqAIgGOcuRcCN3CngBNo2QcNP9eDURt5xZdyMOT0UeqgxAjwjwkUt1LTNH4hNfdzPHfPQ9defw-ID6n9lhBWWMPYX4eNshlsSKEvTAD0FbcoLnGBUWCLvoBx0eE1mziVdehg6TXYZ1ihTmgUl3ZR4TaLmBtNONDgOvau0_iXLzbHEX5fYOWnmGgXn5cWb0dBGoLIcG4EaFpG8HFY&uniplatform=NZKPT&language=CHS

13. Zhao J ,Li Q .Retraction notice to: ‘The influence of Internet economy on consumer psychology in the post-epidemic era’, HTS Teologiese Studies/Theological Studies 79(4), a8839[J].HTS Teologiese Studies / Theological Studies,2024,80(1):

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEyNhhFGvz9ISQSVWswJqbiDDcAhfDld2SkEkqwi3DxgqrKO0iaDD7LPS6ZpGTKH42eQovPCAO4z-v7FvTq2vDwg7Q3lXas577hjJeHB-QSy2PSe9CEsTHPPgWSAWvhjyTAv4LyAgHEQQdpc0DBcmPhCKWLHm_S4UeF0Sdlzjs0t__WU5ISFuvfK-Qn2c2AerH6rt13StTNCUadGx9HR9jbi&uniplatform=NZKPT&language=CHS

14. Ren Z ,Du W ,Zhao Z , et al.Strategies for selecting trading partners based on economic complexity of international trade networks: A comparison between Chinese and the US markets[J].Humanities and Social Sciences Communications,2024,11(1):919-919.

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvEy5PTc5YA_UlF-MEc7guhJJ1IhU1ihfLG8JrVDzcBOn88LcM0PzstTFbNr9Sd6bBCYP3psd5syKPr9yVPNlD022M5im4woGHr_qgrfQtqStq97A-8T9HxVz5Fo-EpcQxs6NDBLLLHe7fIrZuN4EWev4VjmpIiNNBIpZVoufsH-KTi8UEMwRElYSiBqXS_RxHa8fxMoTEh61_xRkqwGDkc9i&uniplatform=NZKPT&language=CHS

15. Lai X .Research on Multi-agent Participation Inquiry-based Curriculum Reform and Hybrid Teaching Model of Online and Offline of Network Economics in the Post-epidemic Context[J].Journal of Higher Education Teaching,2024,1(3):

https://kns.cnki.net/kcms2/article/abstract?v=VcTOyLYtvExEYDWsCmp7quXzgSMO3_L8qD62ghQw7o34zFTq3EqTLYjxjHcK52QyLdZIE0xK984jze9PumeMRNNGLi3B-E8SKchUvCDvPieDL8afUS8Ut66XKAP4tdIFAfz1Ny3q7Y9W8j0KzrvFWM3jZ0vmVy0iamteKLC5p7_VcOQcD95uThuDED13WyV5ddfupI868hFrprAcCi5Pf08siK32k_MI&uniplatform=NZKPT&language=CHS
